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Letter to stakeholders

We feel honored to have 
raised this dream from the 
fledgling 3 person operation 

it once was to the now more than 44 
strong organization that has built 
57 classrooms, sold more than 11 
million bottles, and impacted over 
9,000 students.

It seems all grown up having to write a letter to 
stakeholders for HOPE after having bootstrapped 
our updates to partners since our humble                   
beginnings in 2012. 

The first 5 years has seen HOPE grow from just a bottled water business that donates 100% of 
profit to building public school classrooms to one that is also a brand business which partners 
with other consumer goods companies to lend our equity to their CSR efforts. We also recently 
became manufacturers, with our very own spring water facility at the foot of Mt. Makiling. And 
last but not the least, we have become a full fledged agriculture program which is invested 
in small scale coconut farmers providing seedling assistance, intercrop training and market          
access interventions to over 2,000 farmers in Mindanao. 

We have come a long way. And as we look towards our next growth spurt in 2018 we feel the 
same tentativeness of any parent; What does the future bring? Have we prepared enough? 
How can we do better? We can not be certain of much - but we can have faith in our partners, 
in our mission, in the tenacity for excellence that makes the whole HOPE team true believers in 
Business for Good, and in God. 

Thank you so very much for having HOPE and we look forward to seeing you all in 2018!

Nanette Medved-Po
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OPE is a social enterprise comprised of two entities that, together, do Business 

for Good. Our commercial entity, GenerationHope, sells HOPE branded products 

including our flagship product, Hope in a Bottle. GenerationHope’s profits are 

donated to our non-profit, Friends of Hope, which invests donations from both HOPE and 

co-branded product sales into high impact initiatives in education and agriculture.

H

In 2012, HOPE launched a campaign to inspire consumers about the potential of
public school children to be successful just like the famous personalities in our ‘Alumni’ ads.

Letter to stakeholders OVERVIEW
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The classroom shortage is a real problem that is felt             
everyday by children across the country. According to the         
Department of Education, an additional 84,000 classrooms 
are needed to bridge the gap on classroom deficits in the 
Philippines. Our goal is to better equip children to learn by 
building more public school classrooms with our partners 
around the country.

EDUCATION

17
BUILT IN LUZON

CLASSROOMS

4
BUILT IN VISAYAS

CLASSROOMS

36
BUILT IN MINDANAO

CLASSROOMS

is RISING!
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EDUCATION HOPE METER

BOTTLES SOLD

11,648,223
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CLASSROOM BUILDS

57

STUDENTS IMPACTED

9,310

HOPE GIVEN

Profits from Hope in a Bottle are used to 
build classrooms for kids like Ivy.

Students of Lampa Lapidan Elementary 
School, Buhangin District, Davao.
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CLASSROOM

1 CLASSROOM

Calumpit Elementary School
Doña Remedios Trinidad, Bulacan

20 classroom builds 2017

1 CLASSROOM

Calawitan Elementary School
San Ildefenso, Bulacan

1 CLASSROOM

Calawitan Elementary School
San Ildefenso, Bulacan

1 CLASSROOM

Calawitan Elementary School
San Ildefenso, Bulacan

1 CLASSROOM

Talamsi Elementary School
Doña Remedios Trinidad, Bulacan

1 CLASSROOM

Fye Falel IP School
Malungon, Saranagani

5 CLASSROOMs

Tambuan Dani IP School
Maasim, Sarangani

M A D E  P O S S I B L E  B Y :

9 CLASSROOMs

Mananum Daan & Mananum Bag-O 
Elementary School
Medina, Misamis Oriental

San Vicente Elementary School
Medina, Misamis Oriental

Pangayawan Elementary School
Gitagum, Misamis Oriental

Casini Elementary School
Irosin, Sorsogon

AND OTHER PARTNERS
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OPE is proud to earn this designation by continuing to meet the highest standards 

of social, environmental, and community performance. But it’s so much more than 

a badge we wear proudly. Maintaining our B Corp status entails continually striving 

to be better than we are, always reevaluating how we are affecting our employees, clients, 

community, and environment. Each yearly assessment becomes a challenge for betterment. 

HOPE is thrilled to be a Certified B Corp and we’re excited about being part of a community 

that shines light on what it means to not only be the best in the world, but Best for the World.

H

HOPE IS B-CORP CERTIFIED

We’re proud to be part of the B CorpTM community
with companies like Patagonia, Klean Kanteen, and Ben & Jerry’s.

HOPE is the first Philippine company to be a Certified B Corporation®

07ANNUAL REPORT 2017



AGRICULTURE

REPLANTING
Helps farmers grow more coconuts by providing access to better seedlings.

INCREASE MARKET ACCESS
Increases coconut prices and reduces costs by linking farmers to markets.

farmer training
Improves farmer skills by providing training on end to end coconut
and intercrop production.

INTERCROPPING
Creates additional farmer income by planting new crops like cacao and
coffee in between existing trees.

OUR INTERVENTIONS

he global coconut market is booming, with products like coconut water growing at up to 20% 
per year1. The Philippines is the world’s leading exporter of coconuts, with one third of house-
holds deriving income from coconut farming2. The coconut yields however are roughly half 
of its Asian neighbors, locking farmers into a cycle of low investment and income. As a result, 

60% of smallholder farmers in the Philippines live below the poverty line3.

In 2017, HOPE launched the Hope in a Coconut program in partnership with leading coconut brands 
and processors with the shared goals of sustainably improving smallholder coconut farmer productivity 
and incomes. In keeping with our mission, this program is funded by the sale of products from our     
partners. Our program includes a range of interventions:

In our first year, we established 3 model farms and commenced 
farmer outreach and trainings in the South Cotabato and Sarangani 
regions of Mindanao.

In the coming 5 years, we plan to scale up our programs across 17 
municipalities with the goal of increasing yields to at least 3x and 
incomes to at least 5x. 

T

1   FoodBev Media. (2017). Global coconut water forecast for    
   growth of over 25%.
2   Philippine Coconut Authority
3  Reuters. (2017). How to milk the coconut boom? Philippine 
   farmers check their phones.
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Agro photo to fo

AGRICULTURE HOPE METER
A S  O F  D E C E M B E R  2 0 1 7

PACKS SOLD*

792,527

FARMERS REACHED

2,790

SEEDLINGS DISTRIBUTED

3,759

HOPE GIVEN

We share best practices and new                 
technologies with our farmers to help 
train them for a sustainable future.

Providing farmers with the best seedlings 
means we can help them grow better 
yielding coconut trees.

*Reflects the aggregate of all our partners
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SUSTAINABILITY

 SUSTAINABILITY MATTERS.   HOPE uses water to build public school class-
rooms but we fully appreciate the environmental concerns related to plastic bottles and have              
introduced a range of products and innovations to enhance the sustainability of our business model. 

This includes the introduction of: 

    HOPE re-usable beverage containers.  A more sustainable alternative to single use bottles.
    Hope in a Shirt.  A designer line of t-shirts made from 100% recycled plastic bottles.
    Hope in a Box.  The first Philippine water packaged in sustainably sourced cartons. 

In 2017, we also introduced an upcycling program that converts post consumer plastic packaging 
into Eco-Bricks for our classrooms.  We hope to fully offset any plastic in our products through the 
Eco-brick and other sustainability initiatives in the coming years, and have set a goal of becoming 
plastic neutral. 
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Hope in a Shirt
A line of t-shirts made 
from 100% recycled 
plastic bottles

HOPE re-usable
Water Bottle
A more sustainable
alternative to single
use bottles

Eco-Bricks
Made with a mixture of 
cement and shredded 
plastic, used in HOPE 
classroom builds

Hope in a Box
The first Philippine 
water packaged
in sustainably
sourced cartons
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The Developmental Social Enterprise Awards 
(DSEA), presented by Isla Lipana & Co./PwC 
Philippines, aims to recognize developing,      
impactful and viable organizations that are 
committed to social objectives, and can be 

multipliers of social progress through their enterprises. HOPE 
was proud to become the Grand Winner in 2017, joining a 
growing list of enterprises whose cultures center on human   
value which exist to create societal impact.

PRICE WATERHOUSE COOPERS 
AWARDS HOPE GRAND WINNER 
OF DSE AWARDS 2017

Source: Official DSE Awards Website
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WELCOME
TO HOPE
SPRINGS
2017 saw the acquisition of 

HOPE’s very own bottled water 
manufacturing facility in

Calauan, Laguna. Hope Springs 
is located at the foot of

Mt. Makiling and is fed year 
round by natural spring water. 

We aspire to rehabilitate
the current line to run our 

Not Just Tubig SKUs by Q3 of 
2018 and see this latest

addition to our portfolio as an
opportunity to scale our 

outreach which will enable 
HOPE to build more

classrooms around the country. 
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GENERATIONHOPE FINANCIALS 
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GENERATIONHOPE FINANCIALS 
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FRIENDS OF HOPE FINANCIALS 
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FRIENDS OF HOPE FINANCIALS 
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BOARD MEMBERS

NANETTE MEDVED-PO
Chairwoman & President - GenerationHope, Inc.
Founder & President - Friends of Hope, Inc.
National Advisory Council Member - WWF Philippines 
Advisory Board Member - Bantay Bata

CHRISTOPHER PO
Chairman, CEO & President - Century Pacific Foods Inc.
Chairman - Shakeys Pizza Asia Ventures Inc.
Director - Arthaland Inc. 
Board Member - PLDT Foundation
Board Member - WWF Philippines

ENRIQUE GOMEZ, JR.
Board Advisor & Consultant -  Century Pacific Foods Inc.
President (2004-2005) - San Miguel Food & Beverage International Inc.                                 
President (2001-2004) - San Miguel Purefoods Company
President (2000-2001) - La Tondena Distillers, Inc.
President (1998-2000) - San Miguel Packaging Products

DORIS MAGSAYSAY-HO
President & CEO - Magsaysay Group Co.
Chairman & President - Lorenzo Shipping Corp.
Director - Fairmont Shipping Limited
Treasurer & Trustee – First Philippine Conservation, Inc.
Chairman – Asia Society Philippine Foundation, Inc.

GRETCHEN PHILLIPS
CEA & Director - GenerationHope, Inc.
Member - Council of Foreign Relations
Board Member - Global Development Incubator
Advisory Board Member - PRADAN USA
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www.generationhope.ph
contact@generationhope.ph

+632 843-8749

HopeInABottle HopeInABottlePH

PARTNER WITH HOPE!


